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Positive and 
interested

Positive and negative thoughts about HF

51%

21% Positive but 
not interested Distrust

Personal contingencies

“I don’t feel young enough”

Location

“I don’t feel poor enough”28%



Characterising a segment to target
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Community Connectors are more likely to …

Know their 
neighbours

82%

Be involved in 
community groups

77%

Attend a place of 
worship

58%



Community Connectors are more likely to …

Have an extra worker 
per household

+9%

Know about the 
Housing Foundation

+15%

Think HF’s services 
are relevant

+13%



Targeting people who are most interested in HF



Interested
Community 
Connectors

who showed interest in HF’s servicesCommunity Connectors

+17%

More likely 
in their 40s

40s

-13%

Less likely 
to be urban



Social media is king, followed by YouTube and Netflix
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 11% above 
expected



Address people’s doubts about HF’s services
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Engage influential people in the conversationGive your people a way to be an ambassador
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Should HF consider outsourcing their online marketing?

Ever-changing 
online environment

Integrated strategy 
from Social to SEO

Reliable return on 
investment


